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Instructions for the Candidates
Write your roll number in the space provided on the top of
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This paper consists of fifty multiple-choice type of questions.
At the commencement of examination, the question booklet
will be given to you. In the first 5 minutes, you are requested
to open the booklet and compulsorily examine it as below :
(i) To have access to the Question Booklet, tear off the
paper seal on the edge of this cover page. Do not accept
a booklet without sticker-seal and do notacceptan open
booklet.
Tally the number of pages and number of questions in
the booklet with the information printed on the cover
page. Faulty booklets due to pages/ questions missing
or duplicate or not in serial order or any other
discrepancy should be got replaced immediately by a
correct booklet from the invigilator within the period
of 5 minutes. Afterwards, neither the Question Booklet
will be replaced nor any extra time will be given.
After this verification is over, the Test Booklet Number
should be entered on the OMR Sheet and the OMR Sheet
Number should be entered on this Test Booklet.
Each item has four alternative responses marked (1), (2), (3)
and (4). You have to darken the circle as indicated below on
the correct response against each item.

Example: ) @ @ (@ where (3)is the correct response.

Your responses to the items are to be indicated in the OMR
Sheet given inside the Booklet only. If you mark your
response at any place other than in the circle in the OMR
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Read instructions given inside carefully.

Rough Work is to be done in the end of this booklet.

If you write your Name, Roll Number, Phone Number or
put any mark on any part of the OMR Sheet, except for the
space allotted for the relevant entries, which may disclose
your identity, or use abusive language or employ any other
unfair means, such as change of response by scratching or
using white fluid, you will render yourself liable to
disqualification.

You have to return the original OMR Sheet to the invigilators
at the end of the examination compulsorily and must not
carry it with you outside the Examination Hall. You are
however, allowed to carry original question booklet and
duplicate copy of OMR Sheet on conclusion of examination.
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ST THeT THE B TR Jd OMR T9& e 7eied &1 e
STEYAH & SR TIaT THIN & a8 39 ST W TWET 997 9 awl
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MASS COMMUNICATION AND JOURNALISM
PAPER - 11

This paper contains fifty (50) objective type questions of two (2) marks each. All questions

are compulsory.

The only English language newspaper that figures in the top ten daily newspapers of India

in terms of circulation, as per MURC is
(1) The Hindustan Times (2) The Hindu
(3) The Indian Express (4) The Times of India

Internet.org is initiated by :
(1) Mark Zuckerberg (2) Satya Nadendla
(3) Tim Beerners Lee (4) Bill Gates

‘Reference news’ is the most popular newspaper in

(1) China (2) Thailand (3) Indonesia 4)

In a market-oriented media environment, audiences are considered as

(1) Planners (2) Consumers (3) Deviants 4)

The new source of television news in the United States is

(1) Comedy news (2) Tragedy news (3) Passive news  (4)
Media output is dominated by
(1) Documentaries (2) Ethical contents

(3) Humour (4) Genre texts

Mint has an exclusive partnership with

(1) The Washington Post (2) The Wall Street Journal
(3) The New York Times (4) The Financial Times
oeats | HININI :

Malaysia

Sellers

360° news
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I <9 HHER T § ST

(1) = fegwm ez 2)

(3) 3 e T (4)
. SRS &1 Y I &

(1) = e (2)

(3) fem faswad ot (4)

. TRiE = e o9 A A ST © 2

(1) (2) dres

. SSR-3NHE Hifean aeie § <9l @

(1) s (2) U

. U | TAfas 9HER & 991 Ed

(1) = HHER (2) <@< HHER

. Hifear s=eye %I JYA1 Bl 2|
(1) Fafei 2)
(3) =& (4)

(1) T aInmEs U= (2)
(3) T =IATH IEH (4)

w

e : 39 T H UeE (50) Tg-fawedia uva ¥ UAE U %+ o (2) 3% ¢! |t uvd sifrard

. UEHHTH ST AW FEER 99 S UH 3 3R H (MURC) & ST9R Y8R &1 &% AMd 4 9R°d &

g feg
T IR 31h 3fedn

T FS
[EERIES

(3) sSMfEl (4) WA
HHEH S R |
(3) fagemm (4) Taskar
|
(3) fifra so=R (4)  360° FHER

Afcrer ferori
ST (Genre) EIc)

. frafafga 9 9 foe ga=ER 9 & 91y fegst fafoe aEert 22
HEIGESICAS B
T FEANEA TR
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8.  The audience’s evaluation of alternative creative strategies is labelled as

(1) Concept testing (2) Audience test
(3) Option matrix (4) Concurrent test
9.  Which of the following statement is incorrect ?

(1) ‘Transition” can be described as changing one shot from another
(2) In news ‘cut’ is the most commonly used method of transition
(3) ‘In Camera Edit * means recording your shots in the order in which you want to present
(4) A ‘Dissolve’ can be made between two shots during ‘In Camera Edit’

10. From the viewpoint of communication, myths are

(1) Unnatural (2) Static

(3) Dynamic (4) Non-controversial

11. The “Vernacular Press Act’ of 1878 was scrapped after being in force for
(1) Twenty years (2) Ten years (3) Five years (4) Three years

12. The originator of limited effects theory of mass media is

(1) E.M. Rogers (2) Paul Lazarsfeld
(3) Harold Innis (4) Harold Lasswell
13. The hermeneutic theory aims at systematic of texts.
(1) Rejection (2) Acceptance (3) Interpretation (4) Predication

14. What should be the level of the Sound of a professional audio recording ?
(1) Between 30 and 40 db (2) Between 40 and 50 db
(3) Between 50 and 60 db (4) Between 60 and 70 db

15. Segmentations identified by the appeal of the product to their personal interests are known

as :
(1) Benefit segmentation (2) Target segmentation
(3) Reach segmentation (4) Access segmentation

o-sas [T 4




8. TUI W dehfcus YA WHITAAl &1 JeAis FEAI ¢ |
(1)  STEEROT e (2) <9 wEm
(3)  forhe wi= (4) HwEd e
9. TrAifha # | HIF W 9574 Terd @
(1) ‘ZiSieM’ 1 T 399 | T8 g99 9§ 9gamd & %9 § afviq foan s g g1
(2) HEER ¥ ‘&’ ZISIYH F1 Haitgs gafea gome |
(3) ‘T HHU HURA' F 1 T 37U T HI IH HH H LGRS BT SIHT ST XA HET IR ¢ |
(4) ‘T FHHU HUEA' % SRA < gl & o= T fawed’ (Dissolve) fwAm ST HHat 71
10. H9R & gfeswm 9, Has 2l
(1) srFfas (2) T
(3) TATHE (4) foame Mea
11. 1878 % ‘SRR U9 U’ & T JHET T & 915 & HL e |
(1) o Jul (2) <9 e (3) W= (4) T Ul
12. SR & Hifhd guE fagia & gfques € |
(1) A s () e amEfres
(3) e 3t 4) Hiee amEd
13. Tgfes fagia &1 @aa wel & geAafeya 9 9 FEAT B
(1) @R (2) &R (3) dfvia (4)  wfg=aT
14. UTH U9ER Al WRIFET &1 eafd 1 W F1 21 =1fen ?
(1) 30940 &t & o= (2) 40|50 Sl & &=
(3) 50 ¥ 60 ST&l & &= (4) 609 70 Er&l & w4
15. 3ae & frsit fedi % wfa smerdw gru fafa fasmem FHEAT |
(1) @ fasmse ) e faurse
(3) wEH v (4) e favrm
osss [|[JI[1HINTNANT 5




16. The highest number of Internet users per 100 inhabitants in the world are in
(1) Sweden (2) The United States (3) Japan (4) Iceland
17. Image advertising that changes the experience of buying and using a product is identified
as
(1) Ideal advertising (2) Transformation advertising
(3) Experience advertising (4) Trade advertising
18. The main objective of Public Relations is to
(1) Increase the sale of manufactured goods
(2) Enhance the image of organisation in public domain
(3) Make internal politics public
(4) Keep the channels of grapevine open
19. The first research effort on war propaganda was conducted by
(1) Daniel Lerner (2) Elihu Katz
(3) Carl Hovland (4) Walter Lippmann
20. Name the author of the book, ‘Rise of Network Society” from the following :
(1) Rupert Murdoch (2) Steve Jobs
(3) Manuel Castells (4) Bill Gates
21. Images of people are reflected through
(1) Neutrality (2) Philosophy (3) Stereotypes (4) Spiral of silence
22. (ritical theories of communication are considered as
(1) Conventional (2) Non - traditional
(3) Non - cultural (4) Political
23. The Chanakya Award for excellence in the field of Public Relations is given by
(1) INS (2) PRSI (3) CIC (4) PRCI
s || [TV 6 Papert



16. Y& 100 Fafeal W gee &1 9@ & fead | g o a9 AN 2|
(1) () FMESWIH  (3) WWH (4 IEEAS
17. & o€ % @iE 3R YA % Y ° d9caE o aTd ¥ faeiA &l Bl ST & |
(1) eyl fomma (2) FafaR faqreE
(3) ergwa fomr (4) =R foTH
18. S HU% F I A& © [
(1) TafHa axgsi =1 fast aem
(2) WESHE TR T HST HI Sfa IRA
(3) AR TSHITG I FIESITH HEAT
(4) SAFATE & Hl Bl Gell T
19. I35 Y9R & 9X § Ygal STEUH FH1 T
(1) St w (2) 3ferg e
(3) E Eeis (4) oo faai
20. ‘TES AE Jeddh RS THE & OA@F §
(1) *W " (2) e Siteg
(3) HHA FeH (4) fa& =
21. AfFal &t sfa % A1eAw | gfafas w1 S 2
(1) deEea (2) <RI (3) WiErEH (4) HF Fea
22. HER & A=A fagidl & THE ST B
(1) TRETd (2) SRR
(3) ¥ - WiEHfas (4) TSHfaE
23. SMEUSE & & H Spedl & fau = R B fean S 71
(1) 3% T3 UH (2) WHARTH AT (3) Hl W H (4) O SR G 3
osss [|[JI[1HINTNANT 7



24,

Media texts have
(1) Material benefit (2) Borders

(3) Representations (4) Obtrusive strategies

25.  Which one of the following is a social book marking site ?
(1) Facebook (2) Delicious (3) Baidu (4) WhatsApp
26. Which Hindi film actress was originally named as Mahjabeen ?
(1) Meena Kumari (2) Madhu Bala (3) Nargis (4) Geeta Dutta
27. The largest market for American television and film contents, as of now, is
(1) Africa (2) Latin America (3) Europe (4) Australia
28. Assertion (A) : Digital India programme has a strong potential of increasing the number of
Internet users in India.
Reason (R) : Initiatives like broadband connectivity, mobile coverage and Internet
access will provide a fillip to the usage of Internet in India.
Codes :
(1) Both (A) and (R)are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
29. Assertion (A) : Today’s newspapers have adopted compartmentalisation in planning their
pages.
Reason (R) : The modern technology has enabled designers to experiment with their crea-
tive ideas of formatting,.
Codes :
(1) Both (A) and (R)are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
oass [N s




24. tifean g § B/t 2
(1) ifas @ (2) wHEH
(3) wEgfai (4) wHE T
25. 3H 9§ H HA JEHATGT G5 7 ?
(1) %EIH (2) fefafasm (3) ®wEg (4) =TEET
26. fH &t fhow Sifssi =1 g ™ wesrel o172
(1) = FEN (2) YT (3) T (4) i@ g
27. oGHM H ST TofifasH iR fhew Al & fau a9 9191 9 7l
(1)  TTH (2) @fed s@fw (3) M (4) snefem
28. IIfuweT (A): TefSea sfean UM & gR1 <0 ¥ Sexie SUMMES &1 §&A 9 & Saiaw
HAT S |
HITT (R) : Tese FATafafe, Heree Hate 3R 3ee &1 Ugd 9° JaE 9§ WRd § 3 &
LA i e fHe |
FE
(1) (A) 3R (R) 1 Tl F1
(2) (A) 3R (R) THI TE ¥, TR (R) (A)T! T& =AM el Hal |
(3) (A) W& g, WX (R) Tad |
(4) (A)7Ed §, TR (R) 9L |
29. IMURYT (A): AN & AR A T LB % HASH | [GHFE qlehT 91 foan 21
HNT (R) : ST YT & HR FesER Ydl & 3794 =S O=ri & 919 Y46 2
BET S
FE
(1) (A) 3R (R) 1 Tl F1
(2) (A) 3R (R) THI ¥l €, 7R (R) (A)F Hel AT T2 &l |
(3) (A) W& g, WX (R) Tad |
(4) (A)7Ed §, TR (R) 9L |
owess ||| {111 NI A ;



30.

31.

32.

Assertion (A) : Developmental communication needs a complete overhaul to meet the

changing economic environs of the developing world.

Reason (R) : The corporatisation of media management and the domination of electronic

media, particularly television, has prompted a re-think in this direction.

Codes :

Both (A) and (R)are true.
Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(A) is true, but (R) is false.

(A) is false, but (R) is true.

Assertion (A) : Big newspapers of the country contain more advertisements than news and
views.

Reason (R) : The union government has ideas of re - introducing the price - page
schedule to limit the wastage of precious newspaper space.

Codes :

(1) Both (A) and (R)are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Assertion (A) : Typefaces selected for printing a newspaper enable its distinct appearance.

Reason (R) : Typefaces of different fonts have their own personality, which in turn

reflects the newspaper’s personality.

Codes :

Both (A) and (R)are true.
Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(A) is true, but (R) is false.

(A) is false, but (R) is true.

s | [N 1



30.

31.

32.

ANHRYT (A) . TTFEHE TR & TIA&I0 HT AEIHAT ¢ Al [GeRTEeNd <9l & dacld S
AR ¥ ST arerdd fagman S ek |

HNT (R) : Hifean yaea & e 3R saaeie Hifeal, favvet SeifasH, & 99qd &
FRv 39 fewn § qafdar fan s w@ 2

FE :

1) (A) 3R (R) SHi &l T

(A) 3R (R) TAI T&l &, TR (R) (A)FT el AT T2l Hdl |

(A) T T, ¥R (R) Ted |

2

(1)
(2)
3)
(4) (A) @ & FR (R) FE |

AfYFRAT (A) : U F 92 UER TH ° Gl iR fo=nl @ w3 fammE 2 ¥

T (R) : %% IR oI @R T Hl HIfHd 3 & a0 9" - 99 vegd &1 3
AN T Gkl 2|

FE :
1) (A) 3R (R) SHi &l T
(A) 3R (R) TAT T &, TR (R) (A)FT Tel AT el Hdl |

(A) T T, ¥R (R) Ted |

2

(1)
(2)
3)
(4) (A) @ & FR (R) FE |

stfusmed (A) - fdt st@ar & wgu % o safta ey g+ faftre €9 &t 99 99 2

T (R) : AT -TAT i F ZTHA! 1 AT fa9ivar 2t € i STEaR &l 9! fafee
TeaM a2l

FE

1) (A) 3R (R) SHi &l T

(A) 3R (R) TAT T &, TR (R) (A)FT Tel AT el Hdl |

)
)
3) (A)®@l g, ¥R (R) T&d |
(4)

(
2
(

(4) (A)7Ed §, TR (R) 9L |

s | [N 1



33.

34.

35.

Assertion (A) : The language of English magazines in India is only for the elites, not for
common masses.

Reason (R) : Since the English educated are rich, their language level is high and
naturally these magazines use impressive language.

Codes :

(1) Both (A) and (R)are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.

Assertion (A) : The readability tests have no relevance as far as Indian newspapers are
concerned.

Reason (R) : In a multi - lingual context, such an effort is difficult.
Codes :

(1) Both (A) and (R)are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Assertion (A) : The Indian law of copyright needs a thorough revamp.

Reason (R) : The digital technology has made the people adopt unfair means for privacy
especially in the film industry.

Codes :

(1) Both (A) and (R)are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.

36. Find out the correct sequence of the following radio stations :
(1) FM Chennai, FM Jalandhar, FM Rainbow, FM Gold
(2) FM Gold, FM Chennai, FM Jalandhar, FM Rainbow
(3) FM Rainbow, FM Gold, FM Chennai, FM Jalandhar
(4) M Jalandhar, FM Rainbow, FM Gold, FM Chennai
osss |11 HLAN 1 Paper!




33.

34.

35.

36.

AMWHYT (A) . 9RA | TS ufrawet &1 9w fadk sifise a7 &% fau 2 7 fF em s % fau)

HITT (R) : Jfer iUt # forfera ot o B, safee @anfas 9 9 T 971 %1 TR 91 8
T 3R 3 UfATd QTS 9T 1 SEAHT F ¢ |

FE

(1) (A) 3R (R) 1 Tl F1

(2) (A) 3R (R) THI TE ¥, TR (R) (A)T! T& =AM el |

(3) (A) W&l &, ¥R (R) e |

(4) (A) 7T & TR (R) Tal |

AR (A) . RAT STEIR & TRUeA | TSI T i hie FEATHT Tl ¢ |
HTT (R) : T g IRevd o, T FATH HIAT Hicd ¢ |

FE

(1) (A) 3R (R) 1 Tl F1

(2) (A) 3R (R) THI ¥l €, 7R (R) (A)F Hel AT T2 &l |

(3)

(4)

3) (A) W&l €, R (R) T |
4) (A) e B, TR (R) T& |

AfUwRe (A) :  9RA % HIdRIEe AfafEm § qoi agae w1 ey ¢

HNT (R) : TefSea Uit #1 aaiad arT, @ fhed 32 H, fsial & fau sf=a als
ST 2 1

%<
1
2
3
4

(A) 3 (R) SHI &1 £ 1
(A) 3R (R) TAT T &, TR (R) (A)FT Tel AT el Hdl |
(A) &l 8, 7R (R) 7o |
(A) &4 €, 7R (R) S|

(1)
(2)
(3)
(4)

Freifera edt =yl = 9@ #9 ¥ fod -

(1) TH T =3, TF 0 S, T T 6, TF T Tes
(2) UH TH TS, TH TH =e(E, Th TH Se, TF TH Fdl

(3) UH TH I, UF UH Ties, Th TH =3E, Th TH St
(4) UH TH @R, TF T 6, T T Tiee, Th T =%

s | [N 1



37. Write the correct sequence of the following woman’s magazines :

Woman's Era, Femina, Elle, Manushi
Femina, Woman’'s Era, Manushi, Elle
Manushi, Elle, Woman’s Era, Femina

Elle, Manushi, Femina, Woman’s Era

38. Write the correct sequence of the following theories :

Diffusion of Innovation, uses and gratification, agenda - setting, cultivation
Agenda - setting, cultivation, diffusion of Innovation, uses and gratification
Cultivation, diffusion of innovation, uses and gratification, agenda - setting

Uses and gratification, cultivation, agenda - setting, diffusion of Innovation

39. Write the correct chronological order of the following statutes :

(1)

(2)

Right to Information Act, Contempt of court Act, Official Secrets Act, The Press and
Registration of Books Act.

The Press and Registration of Books Act, Official Secrets Act, Contempt of Court Act,
Right to Information Act.

Official Secrets Act, Contempt of Court Act, Right to Information Act, The Press and
Registration of Books Act.

Contempt of Court Act, Right to Information Act, The Press and Registration of Books
Act, Official Secrets Act.

40. Find out the correct chronological order of the following readability tests :

s ]

Cloze procedure, Flesch’s HIS, Flesch’s RIS, Fog Index
Flesch’s HIS, Flesch’s RIS, Fog Index, Cloze procedure
Fog Index, Flesch’s RIS, Flesch’s HIS, Cloze procedure

Flesch’s RIS, Cloze procedure, Fog Index, Flesch’s HIS

AN 1




37.

38.

39.

40.

TR Afeen af1st ®1 ¥al %8 ° fad :

freifera fagial =1 @@ 0 fad -

(1) a9 F |, ITFA IR Hqie, Usiel f[AgRo, f9%™ (cultivation)
(2) TuSiEl FERY, %™ (cultivation), FATY &1 HalE, STIRT 3R Fqie
(3) fa®m™ (cultivation), T 1 Held, ITAN SR Fqfe, Teiel g0
(4) IHEN R Hqfe, 99 (cultivation), TSieT AR, =Y 1 FaE

TreAIfRa FTAl 1 Wal Hasd ¥ fad -
(1) F=1 &1 AYHR FHFH, AET HI STEHEA HEE, TERR NI Ed H6A, 99 - Tl 6
YS{TRT0T T |

(2) U9 R T F1 Y0 HEA, TEHRT A= HA, = 61 STTHEA FEA, A1 F
FAfTRR A |

(3) EIEHRI MUAEAl FHA, <A 1 ST HMA, o1 H1 SAIHR FMEA, TG SR a1 H
YS{TRT0T T |

(4) SAAEE T SFTHAFA FEA, GIAT A1 SAUHER FA, T AR T 61 G160 HA, TR
a1 A |

FTEAIToha TaTadl Tiaon & W&t %9 9 fad :

(1) =TSt JOIEAl, Tl 1 U= S TH, FAN 1 AR A TH, HiT TS

(2) TRIY F TH IATE TH, RAY &I AR 3E TH, BT sS4, FaAls Jomelt

(3) RN 32, Tl I AR TS TH, Tl 1 T 3 TH, Fers JoTe
(4) TV T IR ITE TH, FaAMS JUNE!, TR 3554, FI¥l 1 TF 31 TH
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41. Match the following :

List - I List - II
(Author) (Book)
(a) Marshall Mac Luhan (i)  The Media Equation
(b) LA. Richards (ii) Discourse Ethics
(c)  Jurgen Habermas (ili) Meaning of Meaning
(d) Byron Reeves (iv) Media Ecology

Codes :

@ () (o (d
1 @ @) Gv) ()
(2) @) @Gv) @) ()
(3) @) @) Gv) (1)
(4) (@v) @) @) (@)

42. Match the following :

List - I List - II
(Author) (Country)
(a) C.S. pierce (i) Switzerland
(b) Ferdinand de Saussuse (i) France
() Roland Barthes (iii)) Great Britain
(d) Stuart Hall (iv) The United States of America

Codes :

@ () (o (d
(1) @) Gv) @ ()
2) @Gv) @ G) (i)
(3) @) @) Gv) (1)
4) @ @) @G (v)

)
s [ [N
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41. TrifRa =1 gafaa 1 :

et - 1 gt - 11
(TEF) (e )
() RTE HFRA () = wifem s
(b) T f=ga (i) fem=r sfuag
(c) T T (i) s s fafi
(d) = e (iv) ifean st
<
(@ () (o) (d)
1) @ (@) (@v) (i)
(2) () (v) (@) (i)
3) i) (D) (@Gv) ()
(4) (v) (ui) (1) ()

42, TAHAIfRa =1 gafad 1 :

gl -1 Tt - 11
(vE) (1)
(a) HLuHE. s () s
(b) ETE < wY () @
(c) et =g (i) I fre
(d) ¥ Fa (iv) RS ReH AT SR
FT :

@ (b)) (o) (d
(i) (v) (@) (i)
(v) @ @) (i)
() () (v) ()

(1)
Il

(i) (i) (i

) ()
AT 1 —

pas ||



43. Match the following :

List - I List - II
(Film Festival) (Country)
(a) Golden Horse (1)) Germany
(b) Golden Apricot (i) India
() Golden Bear (iii)) Taiwan
(d) Golden Peacock (iv) Armenia
Codes

(@) (b) (o) (d)

(1) (i) (v) @ )
2) @Gv) @ G) (i)
@) @ G 3§ (v)
(4) @) @) Gv) (1)

44. Match the following :

List - I List - II
(Newspaper) (Country)
(a) The Economist (i) Singapore
(b) The Wall Street Journal (i) Germany
(c) Bild (iii) The United States
(d) Straits Times (iv) Great Britain
Codes

(@) (b) (o) (d)

1 @ G 3§ (1v)
(2) @) @Gv) @) ()
@) Gv) @ G) (i)
@) (v) (i) (@) (i)

) (i)
I
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43. TreAfafEa &1 gafaa S :

Tt - 1 Tt - 11
(freutea ) (g9r)
(a) Tiieed g (i) ST
(b) Teed ATYehie (i) R4
(c) Tieed &) (iii) ATEAH
(d) e diwis (iv) T
FE :

@ () (© (@

(1) @) Gv) @ ()
(2) @Gv) @) G (i)
@) @ G G (v)
(4) (@) @) (Gv) ()

44. TrAfafEa &1 gafaa S :

Tt - 1 gt - 11
G:LIEIRED (<)
(@) T FHMAIHE () R
(b) T 9@ e SHa (i) ST
(c) Toce (iii)  STHTT
(d) ¥HTEH (iv) e faes
Fe

@ () (© (@

M 6O 6@ @) @)
@ G @ 6 @
@) v 6O @ G
@ (v G 6@ 6
o |11V 1




45. Match the following :

List - I List - II

(Media) (Mode)
(a) Interpersonal media (i)  Net chat rooms
(b) Inter - active play media (i) E-mail
(c) Information search media (iii) Computer gaming
(d) Participatory media (iv) Net search engines
Codes :

@ () () (d)

M @) @) @ W)
@ (v) @) G (i)
@) ) @) Gv) ()
@ () Gv) Gi) (i)
Read the following passage and answer questions from 46 to 50 :

The argument that news and other genres such as documentaries and current affairs
straightforwardly transmit an obviously biased view of the world has been rejected in most
quarters of media studies. Nevertheless, while majority acknowledge that television has no
overt, direct and unambiguous effects, research has focused on the idea that television can
‘set the agenda’. In other words, just as the agenda of meetings is set with more important
items placed prominently on the agenda, television programmes can help define the
boundaries of what audiences talk about and think. By the same token, other texts and
meanings, for instance, radical political views or more explicit sexual imagery, may be kept
off the agenda. It is argued that television is especially vulnerable to those wishing to set the
agenda because audiences, given the predetermined quality of the text and narrative, have
less opportunity to structure their consumption in the way that newspaper readers can.
This implies that agenda setting is always covert or taken for granted. Certainly research on
television news has backed this up but broadcasters, as with the early BBC, may be open in
their intent to structure the agenda in ‘our” interests.

o-sas || NNV &




45. TrAfafEa &1 gafaa S :

Tt - 1 Tt - 11
(wifear) (fafir)
(a) STt Hifedn (s=wudTa Hifean) () eI EH
(b) <R AT Hiel HfeA (F=-Tfdea ™ Hitean) (i) 3-Ha
(c) F= vy Hifed (37hrvE |4 Hifean) (iii) FHFFRT ATHT
(d) wriiert Hifean (mféfaued Hifean) (iv) e 5d fa=
? :
(@ (b) (o) (d)
1) @) (@) @) (@)
2 (v) @ @) (i)
(3) (i) (i) (iv) ()
(4) (@) (v) (iD) (i)

feTiaRa e F TEH [T T FEEl 46 G50 TF F IH [alEd :

Ig T T TUER iR 317 faurd S8 gafas iR quamias #1E%H 98 R W TF = 9
 qaaraqul gfeaiv g & WA W €, Hitedn stera & sifenie st g/ @S faw s
IH €| TeETd, U % S8l AU AN I8 HIAd & (o el 1 s T&, T 3R 36y
g9 &l 2, 39 foar W fa Sefifast usie 99 #1 gar @, v w1 Sfga o e € gu v
H, S Sewi & Toie H ifys "oyl fawdl #1 SR wEar ¥ S9iar S €, 36 a@ St
FTAHT U F1 T SR Ararerd ot Hrst w1 gy w2 ged 81 39 T W, 37 U8 a9 1Y,
S HE Yo [aaR AYE e AF =301 &1 Uil 9 W W@l S 9l €| F8 ot &8l 51 ¢ &
TS @ AR T 3 AT 45 TG 81 9ol ¢ S Usiel a3 %31 91ed © Fih SUH| o 94, 918
3R A2 &1 GEHHRG THd H % FR0, STEARI % 9ISl Hi ol § 3T TR Hl s &
F FY AT B F | THHT AN T2 2 T TS a7 FA F1 F g0 W TY G IR g wreifasmar
q oo ST 21 ¥y SR Seftfasi e A ffvEd i W) 3H 99 Y9 fHa €, 9 sHiE, S|
BT SR % serE], Tsiel i e’ fedi # fruifa # #1 o1oet 3= go 9 W e w1 g

gl
o-eass || {111 RN A 21 PaperI




46.

The concept of agenda - setting can be applied to any genre, including, for example,

the ability of MTV and other music video networks to set a pop music agenda. However, it

is in the field of television news that it has gained particular currency. News programmes, it

is asserted, are able to set the agenda in choice and ordering of items, by the privileging of

one voice before another, in more or less combative interviewing techniques, in allocation of

‘The last word’, and in any number of other techniques embedded in the everyday practices

of the profession. Some journalists reject this position claiming that they simply select what

is most significant on any given day or even that they have ‘an eye for a story’.

Some media studies reject :
1) Effects of television
3
4

1)

(2) Agenda - setting

(3) Biased view of TV news
(4)

Journalism as profession

47. TV programmes can define agenda - setting like :
(1) Agenda of meetings (2) Audience programmes
(3) TV genres (4) Current affairs
48. Agenda - setting is always :
(1) Overt (2) Direct (3) Ambiguous 4)
49. Agenda in choice, according to the passage includes :
(1) Audience choice (2) BBC News
(3) Combative interviews (4) Current affairs
50. On what criteria do journalists select news stories ?
(1) Music content (2) Political views
(3) Significance (4) Research
-00o0-
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46.

47.

48.

49.

50.

TSiel T 3 1 sTaurRon fwdt off faen # @r] &1 <1 Tahdt 2, 3SR & 4R W, TH 3 & iR
5 Bfore difedl easy & R U Bfees Tsiel MYiRa 3 &1 A0l TR, $HE SAG81 9
SoAifas TAER % &9 H ¥ T gE fRa S @ fF U W % S| g W F aE § #
ST TI&ThR 1 Nferdl & g, * 2ifas o', e o1 gt S 2R st =t UemTa ittt &
EG T 3T AhATh] & WIEAH W, HTER HREHH ST TSl 3R THS & Halash Tsiel 9 H
%1 &A1 TEd €1 FP TAHR 3H T 1 F€ Fed Y WS Fd 8 o o fadh 37 fordi 1 97d €
it 3% feA sifess wecaqul 2 € 1 3T oft 3t frme 39 fawa § fwe % 9@’ W et At ¥

F HIfeA A2FA 39 A Hl QIS H3d ¢ 1
(1) oAfasH &1 99 B 2 |

(2) TUsiel 9 fHan S g 2|

(3) & =t TR 1 g gerdrgol g ¥
(4) OHING] TF 9B |

21 9 % FHH (i H1 T Tsiel MuR &1 9Ra & ¥&6d © -
(1) SSHi *1 Taiel (2) TEHI & FEFA
(3) 2 @t faum (4) EHEEMEE FHEHH

TSig-fuR %1 & 9ed & :
(1) YHTB@IE 2) =AML (3) dfeg g (4) TR

TR % SATHR, TSIl & 96S o <@L H ifRd § | a1 Inihe g ¢ ?
(1) TUHI H T8 (2) St =S
(3) 3™ HIETEHR (4) HHEMEH

TSHR @il &1 991 fFE SR WA 82

(1) wfa &1 T (2) TSHfaw 74
(3) Hed (4) Wy
-00o0-
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